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The Middle East North Africa (MENA) Action Plan aims to 
create jobs, growth and investment for South Australia 
through increased trade with the MENA region. The 
MENA region is highly developed and presents 
significant business opportunities for South Australia.

Countries in the MENA region are active in outward 
investment and have technologically advanced 
manufacturing and research sectors complementary to 
our own. We have much to gain and contribute through 
a structured and pro-active program of activity.

The South Australian Government fully supports 
the Australian Government’s, Australia Unlimited 
regional strategy which is to promote, offer and 
deliver competitive supplies of goods, services and 
technologies from Australia to the MENA market 
place and to facilitate two-way investment.

All currency references are in Australian dollars unless otherwise stated.
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A message from the Minister

Hon Martin Hamilton-Smith MP 
Minister for Investment and Trade

The Middle East North Africa is a dynamic 
region with a broad mix of expanding and 
diversifying economies. Significant shifts in 
economic dependence on petrochemical 
industries, progressive lifting of sanctions 
and trade barriers and increased sovereign 
wealth present significant opportunities 
for South Australian businesses.

The Department of Foreign Affairs and Trade 
(DFAT), recognises that Australia’s trade with the 
MENA region is diverse and growing rapidly, 
in particular with the Gulf state countries of 
Kuwait, Bahrain, Qatar, United Arab Emirates, 
Oman, Saudi Arabia, Iran and Egypt.

The South Australian Government places 
equal recognition on that fact and is focusing 
its efforts on developing business and trade 
outcomes in specific MENA countries. The 
MENA region is home to approximately 261 
million people and is characterised by a young 
and educated population, presenting a highly 
attractive opportunity for South Australian 
business expansion in trade and investment.

The MENA region economies have traditionally 
been highly dependent on natural resources 
such as oil and gas; however a shared challenge 
for many of these countries is diversifying their 
economies away from dependence on those 
resources and investing in new industries to 
progress economic and social development. 
This shift in economic dependencies adds 
further strength to South Australia’s case as a 
supplier of premium quality goods and services.

The MENA region is not a new area of 
commercial engagement for South Australia. 
In the financial year 2015-2016 South 
Australia trade exports to MENA totalled 
approximately $656 million. Key exports 
typically included agriproducts such as grains, 
oil seeds and vegetables, fresh meat, and 
live animals. Automotive products and base 
metals were also significant contributors 
to South Australia’s export activity.

There is significant potential to increase 
services exports in the sectors of education, 
mining, energy and resources, health care, 
water management and tourism. South 
Australia has great strength in these sectors. 
Alignment with current and proposed 
policy settings and priorities of many MENA 
regional governments can only be of benefit 
towards South Australia’s capabilities to 
grow our level of exports into the region.

Working within the three key objectives of the 
South Australian Government’s International 
Engagement Framework of Leadership 
and Coordination; State Development; and 
International Connections, the MENA Action 
Plan focuses on supporting South Australian 
exporters to establish long-term sustainable 
business relationships and to position 
themselves to be suppliers of premium 
goods and services to the MENA region.
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MENA region fast facts

Kuwait has a population of 4.2 million people, most of which are non-citizen 
immigrants. The capital is Kuwait City; the primary language is Arabic and the 
currency is the Kuwaiti Dinar. Kuwait is South Australia’s 34th largest export market 
with exports ranked; 1st confidential items ($20.8m); 2nd wheat and meslin ($15.3m) 
and 3rd cars ($8m). South Australia has no import relationship with Kuwait.

Bahrain has a population of 1.4 million people, approximately half of which are 
immigrants. The capital is Manama; the primary language is Arabic and the currency 
is the Bahraini Dinar. Bahrain is South Australia’s 45th largest export market with 
exports ranked; 1st wheat and meslin ($16.3m); 2nd hay and chaff ($1.1m) and 
3rd plastic fittings ($0.2m). The main import into Australia is aluminium ($61m).

Qatar has a population of 2.3 million people, most of which are non-citizen 
immigrants. The capital is Dohar; the primary language Arabic and the currency 
is the Qatari Riyal. Qatar is South Australia’s 54th largest export market and 
35th largest import market with exports ranked; 1st live sheep($4.7m); 2nd red 
wine ($0.7m) and 3rd cereals ($0.6m). Main imports are 1st urea ($21.8m); 2nd 
unwrought aluminium alloys ($6.6m) and 3rd confidential items ($1.2m).

United Arab Emirates (UAE) has an unofficial population of 9.3 million people. 
The capital is Abu Dhabi; the main language Arabic and the currency is the 
Dirham (AED). UAE is South Australia’s 16th largest export market and 26th 
largest import market with exports ranked; 1st confidential items ($57.2m); 
2nd wheat and meslin ($38.5m) and 3rd lamb meat ($20.8m). Main imports are 
1st glass bottle ($26.6m); 2nd urea ($5m) and 3rd confidential items ($4.9m). 
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Opportunity sectors for South Australia in the MENA region

Agribusiness and premium food and 
wine - Premium food and wine, seafood, 
grains, pulses and beverages

Health, biomedical and 
ageing - Medical devices 
and technology services

Education - Higher education, 
vocational education and training

Defence - Space, marine, aviation, 
land services and technology
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Oman has a population of 3.8 million, 50 per cent of which are immigrants. 
The capital is Muscat; the primary language is Arabic and the currency is the 
Omani Rial. Oman is South Australia’s 36th largest export market and 67th 
largest import market with exports ranked; 1st wheat and meslin ($32.8m); 
2nd lead ($2.8m) and 3rd live sheep ($0.8m). Main imports to Australia are: 
1st fertilisers ($11m); 2nd plastics ($2m) and 3rd cereal preparations ($1m).

Saudi Arabia has a population of 28.1 million people. The capital is Riyadh; the 
primary language is Arabic and the currency is the Riyal (SAR). Saudi Arabia is South 
Australia’s 13th largest export market and 33rd largest import market with exports 
ranked; 1st confidential items ($100.1m); 2nd lucerne (alfalfa) seeds ($100.1m) and 3rd 
passenger motor vehicles ($40.4m). Main South Australian imports are urea ($11.9m); 
2nd diammonium phosphate ($8.9m) and 3rd ammonium products ($6.7m).

Iran has a population of 81.8 million people. The capital is Tehran; the primary 
language is Farsi and the currency is the Iranian Rial. Iran is South Australia’s 38th 
largest export market and 69th largest import market with exports ranked 1st 
wheat ($26.9m); 2nd wool products for textiles, clothing and related products 
($4.5m) and 3rd ophthalmic instruments ($1.5m). Main South Australian imports 
are: 1st carpets ($0.7m); 2nd saffron (0.14m) and 3rd vegetables ($0.11m).

Egypt has a population of 94.7 million people. The capital is Cairo; the 
primary language Arabic and the currency is the Egyptian Pound. Egypt is 
South Australia’s 27th largest export market and 65th largest import market 
with exports ranked: 1st broad beans ($27.6m); 2nd wheat and meslin 
($23.6m) and 3rd lentils ($10.7m). Major South Australian imports are 1st 
jeans (mens) ($1.1m); 2nd garlic ($0.3m) and 3rd bakers' wares ($0.2m).
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Opportunity sectors for South Australia in the MENA region

Mining, resources, energy and 
renewables - Technology, services 
and environmental

Innovation and IT - Future industries, 
high-tech and industry transformation

Investment - Attraction, 
facilitation and case management

Water - Water and water 
resources management
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Kuwait country overview

Kuwait’s five-year development plan (2015-2020) aims to 
transform Kuwait into a financial and commercial centre for 
the northern Gulf region and includes allocated spending 
of US$116 billion on energy and infrastructure projects and 
strengthening the role of the private sector.  

Kuwait has implemented reforms to allow 100 per cent foreign ownership of inward foreign 
direct investment (FDI) in most non-oil and gas sectors and is seeking to encourage foreign 
businesses to establish a presence in Kuwait. Major industries include real estate, shipping, 
construction, cement, water desalination, construction materials and financial services. 

Australia’s trade relationship with Kuwait is substantial and has significant potential for 
expansion across the professional services equipment for the energy sector. Kuwait is 
a significant market for Australian exports of wheat, dairy, food products, live sheep, 
education, agribusiness, advanced manufacturing, tourism and professional services.
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Sectors of opportunity



All data: Financial year 2015-2016   Source: Department of Premier and Cabinet 2017 P7

Kuwait - Economy and trade 

GDP real growth 2016: 2.4%

Inflation 2016: 3.4%

Unemployment rate 2016: 2.1%

Strong sectors 1. Oil and gas  2. Financial services  3. Shipping

Main export destinations 1. China 1%  2. India 0.9%  3. UAE 0.8%

Main import sources 1. China 14.1%  2. US 9.8%  3. UAE 9.4%

Australia’s relationship with KWT Value Total share Rank Growth year-on-year

Export of goods $740 million 0.3% 28th 18.2%

Import of goods $12 million 0% 103rd -87.9%

Export of services $54 million 0.1% 62nd -3.6%

Import of services  $11 million 0% 109th 10%

Australia’s investment in KWT No data available

KWT’s investment in Australia $9,192 million

Major Australian exports 1. Passenger motor vehicles - $213 million

2. Wheat - $135 million

3. Live sheep - $79 million

Major Australian imports 1. Fertilisers - $11 million

Market importance Significant, growing export market, main exports include cars,  
wheat and food products

South Australia’s trade relationship with KWT

Importance, trade 34th largest export market $56.6 million; limited import relationship

Growth Subject to market volatility, significant export market for  
South Australian wheat and food products

Main exports 1. Confidential items - $20.8 million

2. Wheat and meslin - $15.3 million

3. Cars - $8 million

Investment Understood to be a highly significant investor nationally although 
specific data is not available

Tourism Limited data available

Education 33rd largest source of international students for South Australia and 
significant potential for growth

All data refers to financial year of 2015-2016 unless otherwise stated
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Bahrain country overview

Facing declining oil reserves, Bahrain is diversifying its economy 
away from the oil sector and is investing significantly in the 
development of banking, heavy industries and the retail and 
tourism sectors. Bahrain is emerging as the main banking hub for 
the region and is a centre for Islamic finance. Bahrain has attracted 
substantial foreign investment in communications, transport 
infrastructure and general construction projects to offset recent 
economic stagnation caused by low oil prices, its growing budget 
deficit and tense political climate.

In addition to curbing public expenditure and increasing its economic efficiency and 
competitiveness, Bahrain is allocating additional resources in the development of priority sectors 
including its established financial, professional and industrial services sectors, and its manufacturing 
of aluminium, food and beverages, chemicals and plastics. Bahrain’s tourism and hospitality 
industries continue to perform strongly.
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Sectors of opportunity



All data: Financial year 2015-2016   Source: Department of Premier and Cabinet 2017 P9

Bahrain - Economy and trade

GDP real growth 2016: 2.1%

Inflation 2016: 3.6%

Unemployment rate 2016: N/A

Strong sectors 1. Oil and gas  2. Aluminium/metal processing sector 
3. Finance and (Islamic) banking

Main export destinations 1. Saudi Arabia 3.6%  2. UAE 2.3%  3. US 2.2%

Main import sources 1. Saudi Arabia 29.1%  2. US 9.5%  3. China 7.6%

Australia’s relationship with BHR Value Total share Rank Growth year-on-year

Export of goods  $771 million 0.3% 28th -12.7%

Import of goods $68 million 0% 64th -25.9%

Export of services $10 million 0% 105th -37.5%

Import of services  $7 million 0% 117th 133.3% 

Australia’s investment in Bahrain $313 million

Bahraini investment in Australia $18 million 

Major Australian exports 1. Non-bovine meat - $48 million

2. Wheat - $40 million

3. Passenger motor vehicles - $29 million

Major Australian imports 1. Aluminium - $61 million

2. Wood manufactures - $3 million

3. Wire products - $2 million

Market importance Mid-range trading partner often subject to volatile market conditions

South Australia’s trade relationship with BHR

Importance, trade 45th largest export market  $18.8 million 50th largest import source 
$10.5 million

Growth Subject to market volatility, but recently growing export market, mostly 
for wheat products

Main exports 1. Wheat and meslin - $16.3 million

2. Hay and chaff - $1.1 million

3. Plastic fittings - $0.2 million

Investment Limited data available

Tourism Limited data available

Education Limited data available

All data refers to financial year of 2015-2016 unless otherwise stated
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Qatar country overview

Through massive investment in the hydrocarbons sector Qatar 
has enjoyed strong continuing economic growth and remains the 
world’s largest producer of LNG. The oil and gas sector represents 
approximately 50 per cent of Qatar’s Gross Domestic Product 
(GDP) however economic diversification has recently emerged as a 
high priority for Qatar. 

Diversification efforts are aimed at secondary industries of the oil and gas sector such as innovation, 
education and infrastructure; in addition Qatar is attracting major global educational institutions 
to its ‘Education City’ in Doha and is aiming to become a regional centre of educational excellence. 
Qatar’s vast sovereign wealth funds such as Qatar Investment Authority and Hassad Food are 
significant investors in Australia’s agricultural and resources sectors.

Since Qatar secured the 2022 FIFA World Cup tournament all sectors of the economy, particularly the 
sports construction and infrastructure transport industries, are experiencing rapid expansion.
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Sectors of opportunity



All data: Financial year 2015-2016   Source: Department of Premier and Cabinet 2017 P11

Qatar - Economy and trade

GDP real growth 2016: 3.4%

Inflation 2016: 2.4%

Unemployment rate Limited data available

Strong sectors 1. LNG  2. Oil  3. Petrochemicals and fertilisers

Main export destinations 1. Japan 25.3%  2. South Korea 18.8%  3. India 12.7%

Main import sources 1. US 11.4%  2. China 10.6%  3. UAE 8.2%

Australia’s relationship with Qatar Value Total share Rank Growth year-on-year

Export of goods $546 million 0.2% 34th -8.5%

Import of goods $453 million 0.2% 43rd -25.9%

Export of services $169 million 0.2% 39th 37.4%

Import of services  $483 million 0.6% 28th 18.7%

Australia’s investment in Qatar $191 million

Qatar’s investment in Australia $148 million

Major Australian exports 1. Aluminium ores

2. Non-beef meat

3. Live sheep

Major Australian imports 1. Fertilisers

2. Aluminium

3. Crude petroleum

Market importance Significant potential for additional agricultural and manufacturing 
exports and investment attraction

South Australia’s trade relationship with Qatar

Importance, trade 54th largest export market ($8.4 million); 35th largest import market 
$29.6 million

Growth Significant potential for growth, mostly in agrifood

Main exports 1. Live sheep - $4.7 million

2. Red wine - $0.7 million

3. Cereals - $0.6 million

Investment Limited data available

Tourism Limited data available

Education Limited data available

All data refers to financial year of 2015-2016 unless otherwise stated
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United Arab Emirates 
country overview

The economy of the United Arab Emirates (UAE) is the 
second largest Gulf economy, after Saudi Arabia. Over recent 
decades UAE has been gradually diversifying its economy 
away from oil revenue-dependency and although it now 
has the most diversified economy of all Gulf States, is still 
dependent on oil and gas exports.

Economic diversification has enabled a construction boom featuring major naval 
infrastructure projects, an expanding manufacturing base, and the rise in thriving services 
and tourism sectors. To attract international businesses and finance, the UAE have 
implemented business-friendly tax and regulatory environments based on best practices 
from New York, London, Singapore and Zürich, including free trade zones. 

Diversification efforts also include renewable energy generation, aerospace, nuclear power, 
defence, IT (micro-processing), petrochemical and clean-tech industries – the latter being 
mostly exemplified by the construction of the multibillion-dollar zero-carbon Masdar City. 

Abu Dhabi is also investing heavily in education including its Sorbonne and NYU campuses; 
culture and sports including its F1 racing track; a Ferrari theme park and the Louvre Gallery. 
Dubai has diversified into tourism including international exhibitions, conferences and events.
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Sectors of opportunity



All data: Financial year 2015-2016   Source: Department of Premier and Cabinet 2017 P13

UAE - Economy and trade

GDP real growth 2016: 2.3%

Inflation 2016: 2.3%

Unemployment rate Limited data available

Key sectors 1. Oil and gas  2. Finance and trade  3. Construction

Main export destinations 1. Iran 14.5%  2. Japan 9.8%  3. India 9.2%

Main import sources 1. China 15.7%  2. India  12.9%  3. US 9.8%

Australia’s relationship with UAE

South Australian exports to UAE $187.6 million 16th largest export 
market for South 
Australia

13.7% increase in 2015

South Australian imports from UAE $45.8 million 26th largest import 
market for South 
Australia

15% increase in 2015

South Australian major export goods 1. Confidential items - $57.2 million - 30.5%

2. Wheat and meslin - $38.5 million - 20.5%

3. Lamb meat - $20.8 million - 11.1%

South Australian major import goods 1. Glass bottle - $26.6 million - 58.1%

2. Urea - $5 million - 10.9%

3. Confidential items - $4.9 million - 10.7%

Investment 12th largest source of inbound FDI in Australia; significant potential to 
attract further investment

Education Limited data available

Tourism Limited data available

All data refers to financial year of 2015-2016 unless otherwise stated
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Oman country overview

Faced with the prospect of dwindling oil supplies, the Omani 
Government has pursued an accelerated economic reform 
agenda built on three pillars: diversifying the economy 
away from oil, privatisation, and boosting the skills and 
employment of Omanis.

The Omani Government is also seeking to attract more foreign business and Foreign Direct 
Investment (FDI). Up to $1 billion has been committed to infrastructure development, 
including the construction of new maritime ports and the expansion of existing gateways.  
A new international airport in Muscat is scheduled to open in 2017 with the capacity to 
handle 12 million passengers annually. In addition, the development of a Special Economic 
Zone at the port of Duqm is expected to create a major logistics hub for the region

With an extensive Indian Ocean coastline, Oman has historically looked outward to the 
Indian Ocean and South Asia; as such, the country currently seeks to establish itself as a trade 
gateway between Europe, the Gulf region and South Asia.
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All data: Financial year 2015-2016   Source: Department of Premier and Cabinet 2017 P15

Oman - Economy and trade 

GDP real growth 2016: 1.8%

Inflation 2016: 1.1%

Unemployment rate 2016: N/A

Strong sectors 1. Oil  2. Gas  3. Tourism

Main export destinations 1. China 44.1%  2. UAE 6.4%  3. Taiwan 5.3%

Main import sources 1. UAE 35%  2. India 5.4%  3. China 5%

Australia’s relationship with Oman Value Total share Rank Growth year-on-year

Export of goods $480 million 0.2% 38th 5.2%

Import of goods $23 million 0% 89th -73.6%

Export of services $47 million 0.1% 70th 51.6%

Import of services  $9 million 0% 112th -10% 

Australia’s investment in Oman $72 million

Omani investment in Australia Limited data available 

Major Australian exports 1. Passenger motor vehicles - $90 million

2. Wheat - $45 million

3. Non-bovine meat - $38 million

Major Australian imports 1. Fertilisers - $11 million

2. Plastics - $2 million

3. Cereal preparations - $1 million

Market importance Medium export market, limited recent developments in trade relationship

South Australia’s trade relationship with Oman

Importance, trade 36th largest export market ($38.7 million); 67th largest import source ($1.7 million)

Growth Historically volatile, but recently growing export market, mostly for wheat products

Main exports 1. Wheat and meslin - $32.8 million

2. Unwrought refined lead - $2.8 million

3. Live sheep - $0.8 million

Investment Limited data available

Tourism Limited data available  

Education 25th largest source of international students for South Australia and significant 
potential for growth

All data refers to financial year of 2015-2016 unless otherwise stated



P16    SOUTH AUSTRALIA – MIDDLE EAST NORTH AFRICA (MENA) ACTION PLAN 

Saudi Arabia 
country overview

Saudi Arabia is the largest Arab country of the Middle 
East; its economy is largely oil-based through its 
position as the world’s largest producer and exporter of 
petroleum. Although private, non-oil sector contribution 
to GDP has increased over the past decade, oil and oil 
derivatives still account for 90 per cent of export earnings 
and government revenues, and 30 per cent of total GDP. 
Saudi Arabia has emphasised an intention to diversify 
its economy for some time, low oil prices may provide 
additional incentives to accelerate their schedule.

Economic diversification efforts focus on the energy, telecommunications, gas 
exploration, and petrochemical sectors although more recently, the government 
has been promoting private investment in health care, education and tourism. Large 
companies are also active in the construction and real estate sectors, while the mining, 
ICT and steel industries are also significant.

Groundwater depletion poses challenges that impact the country’s self-sustainability 
regarding agriculture which means that foreign supply chains for grains and wheat are 
becoming increasingly important. The Saudi Government initiated structural reforms 
in the 1990s, designed to encourage privatisation, liberalise foreign trade and reform 
investment regimes. Commercial laws were revised and steps taken to free up foreign 
investment, an agenda that continues to this day. 
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Sectors of opportunity



All data: Financial year 2015-2016   Source: Department of Premier and Cabinet 2017 P17

Saudi Arabia - Economy and trade

GDP real growth 2016: 1.2%

Inflation 2016: 4%

Unemployment rate N/A

Strong sectors 1. Oil and oil derivatives  2. Gas and exploration  3. Construction

Main export destinations 1. China 12.7%  2. Japan 10.6%  3. US 9.3%

Main import sources 1. China 13.9%  2. US 12.6  3. Germany 7%

Australia’s relationship with Saudi Arabia

Main Australian export items to SAU 1. Passenger motor vehicles - $929 million

2. Barley - $182 million

3. Beef - $157 million

Main Australian import items from SAU 1. Fertilisers - $225 million

2. Primary plastics - $40 million 

3. Manufactures of base metals - $23 million

South Australian exports to SAU $251.4 million 13th largest export 
market for South 
Australia

67% increase in 
2015-2016

South Australian imports from SAU $32.1 million 33rd largest import 
market for South 
Australia

13.4% decrease in 
2015-2016

South Australian major export goods 1. Confidential items - $100.1 million - 39.8%

2. Lucerne (alfalfa) seeds - $40.7 million - 16.2%

3. Passenger motor vehicles - $40.4 million - 16.1%

South Australian major import goods 1. Urea - $11.9 million - 37.1%

2. Diammonium phosphate - $8.9 million - 27.2.3%

3. Ammonium products - $6.7 million - 20.9%

Investment Limited data available  

Education 6th largest source of international students for South Australia and 
significant potential for growth

Tourism Limited data available 

All data refers to financial year of 2015-2016 unless otherwise stated
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Iran country overview

Iran possesses significant agricultural, industrial, and service 
sectors. The Iranian Government directly owns and operates 
hundreds of state-owned enterprises and indirectly controls 
many firms affiliated with the country’s military. Private 
sector activity includes small-scale workshops, farming, 
manufacturing and services, in addition to medium-scale 
construction and cement production.

In July 2015 Iran secured sanctions relief through the signing of the Joint Comprehensive 
Plan of Action (JCPOA). The JCPOA limits certain activities in Iran in exchange for unfreezing 
assets and reopening Iran to international trade. The recent lifting of sanctions against 
Iran combined with the country’s vast population and large, recovering economy offer 
significant opportunities for South Australia.
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Sectors of opportunity



All data: Financial year 2015-2016   Source: Department of Premier and Cabinet 2017 P19

Iran - Economy and trade

GDP real growth 2016: 4.5%

Inflation 2016: 7.4%

Unemployment rate 2016: 11.3%

Strong sectors 1. Oil  2. LNG  3. Petrochemicals and fertilisers

Main export destinations 1. China 22.2%  2. India 9.9%  3. Turkey 8.4%

Main import sources 1. UAE 39.7%  2. China 22.4%  3. South Korea 4.7%

Australia’s relationship with Iran Value Total share Rank Growth year-on-year

Export of goods $92.4 million 0% 57th -19.4%

Import of goods $60.2 million 0% 69th 74.6%

Export of services $135 million 0.2% 43rd -2.9%

Import of services  $87 million 0.1% 57th 29.9%

Australia’s investment in Iran Limited data available 

Iran’s investment in Australia Limited data available

Major Australian exports 1. Wheat - $33 million

2. Mechanical equipment - $10.7 million

3. Wool - $10.6 million

Major Australian imports 1. Copper - $23 million

2. Fruits and nuts - $16 million

3. Floor coverings - $5.5 million

Market importance Relatively modest trade partner; new opportunities in terms of trade and 
investment emerging

South Australia’s trade relationship with Iran

Importance, trade 38th largest export market ($33.1 million); 69th largest import market ($1.6 million)

Growth Modest export market, opportunities for export growth emerging

Main exports 1. Wheat - $26.9 million

2. Wool - $4.5 million

3. Ophthalmic instruments - $1.5 million

Main imports 1. Carpets - $0.7 million

2. Saffron - $0.14 million

3. Vegetables - $0.11 million 

Investment Limited data available  

Tourism Limited data available

Education 24th largest source of international students for South Australia and significant 
potential for growth

All data refers to financial year of 2015-2016 unless otherwise stated
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Egypt country overview

Egypt’s economy was opened up considerably under former 
Presidents Anwar El-Sadat and Mohamed Hosni Mubarak 
and current President Al Sisi. Cairo pursued business climate 
reforms from 2004 to 2008, with the aim of attracting foreign 
investment and facilitating growth.

Egypt’s main sources of income are its tourism industry, remittances from Egyptians working 
abroad and revenues from the Suez Canal. Other main sectors include the chemicals, steel, 
consumer electronics, textiles and clothing, construction and automotive industries. More 
recently, Egypt’s IT, telecom and outsourcing industries have experienced rapid growth. 

The Egyptian Government recently revised its renewable energy legislation, and is now 
seeking to develop significant wind energy plants with the aim of boosting and diversifying 
energy supplies, improving energy efficiency, and modernising and privatising substantial 
parts of the energy sector, this presents significant opportunities to South Australia for the 
export of services, knowledge and technology as well as outbound investment in the wind 
energy sector. 

Egypt has the largest population in the MENA region, and due to its limited agricultural 
potential, is largely dependent on imports to meet its domestic food requirements.  
Egypt is therefore an important export market for South Australia’s agrifood sector with 
significant growth potential.
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All data: Financial year 2015-2016   Source: Department of Premier and Cabinet 2017 P21

Egypt - Economy and trade

GDP real growth 2016: 3.3%

Inflation 2016: 9.6%

Unemployment rate 2016: 13% 

Key sectors 1. Tourism  2. Shipping  3. Consumer electronics

Percentage of GDP 1. Services (52.5%)  2. Industry (36.3%)  3. Agriculture (11.2%)

Trade 

Main export destinations 1. Italy 9.2%

2. Saudi Arabia 7.4%

3. India 7.2%

Main import sources 1. China 11.3%

2. Germany 7.8%

3. US 7.3%

Main Australian export items to EGY 1. Wheat

2. Vegetables

3. Non-bovine meats

Main Australian import items from EGY 1. Floor coverings

2. Construction materials

3. Vegetable matter

All data refers to financial year of 2015-2016 unless otherwise stated

Trade with South Australia

South Australian exports to EGY $70.5 million 27th largest export 
market for South 
Australia

47.6% decrease in  
2015-2016

South Australian imports from EGY $2.0 million 65th largest import 
market for South 
Australian

29.2% increase in  
2015-2016

South Australian major export goods 1. Broad beans - $27.6 million - 39.1%

2. Wheat and meslin in bulk - $23.6 million - 33.5%

3. Lentils - $10.7 million - 15.2%

South Australian major import goods 1. Jeans (men’s) - $1.1 million - 55%

2. Garlic - $0.3 million - 15%

3. Bakers’ wares - $0.2 million - 10%

Investment Limited data available  

Education 46th largest source of international students for South Australia - stable market

Tourism Limited data available  
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Middle East North Africa 
opportunities and actions

THE OPPORTUNITY KEY OBJECTIVE AGREED ACTION TIMEFRAME

Develop and maintain a unified approach to MENA markets

Ensure a unified 
government approach to 
in-market engagement 
and business support for 
companies undertaking 
export activities

To increase cross-
portfolio collaboration for 
investment and market 
awareness, entry and 
sustainability within all 
levels of government

Undertake an annual outbound mission with targeted 
sector businesses focusing on trade, investment and market 
entry aligned with key events in the MENA markets

Annually

Engage and host targeted inbound major and mini 
MENA business missions that are coordinated with major 
local events and sector activities in South Australia

On demand

Deliver educational seminars to businesses that promote 
MENA market engagement and export opportunities

Annually

Increase across-government collaboration to support 
targeted industry sectors including defence and health 
industries, energy resources, water resource management, 
premium food and wine, education and tourism

Ongoing

The difference it makes  
A unified approach to market and stakeholder engagement will promote greater consistency and efficiency in the execution of the South 
Australia brand and international engagement strategies. Enhanced government, industry and market collaboration also supports improved 
export intelligence and knowledge, facilitating business growth and investment activity

Develop and maintain sustainable market relationships

Develop and maintain 
regular systematic 
engagement with 
local and in-country 
business and community 
groups associated with 
targeted MENA regions

To improve South 
Australia’s access to 
in-country business 
and community groups 
and representation and 
continually improve 
their effectiveness to 
promote South Australian 
market engagement

Develop and maintain a structured communications 
methodology for engaging with international business 
chambers, councils, foundations, industry associations and 
community groups

Ongoing

Develop and maintain a structured communications 
methodology for engaging with DFAT, Austrade, 
Australian Government departments and agencies

Ongoing

The difference it makes 
Sustainable trade relationships are built on value and trust. Developing and maintaining structured consistent and positive communication  
with partners and allies develops positive and trusted relationships. These relationships facilitate ongoing development of trade relations,  
market opportunities and sustainable trading partnerships

Support South Australian exporters through innovation and industry development programs

Assist South Australian 
exporters to become 
more innovative and 
competitive compared to 
competitors in targeted 
international markets

To raise awareness of the 
importance of ongoing 
innovation and quality 
management of products 
and services to South 
Australian exporters

Support programs and industry education initiatives, 
encouraging participation by South Australian 
businesses in those programs and initiatives to develop 
a pipeline of highly competitive, innovative exporters 
to grow South Australia’s trade in the MENA region

Ongoing

The difference it makes  
Innovation in product and service, development and production supports the growth of high value, premium quality product and service  
industry sectors, which then creates competitive advantages in international trade

1

2

3
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THE OPPORTUNITY KEY OBJECTIVE AGREED ACTION TIMEFRAME

Support South Australian exporters through TradeStart and Business SA export programs

Position South Australian 
companies to enter, 
maintain and expand 
operations in targeted 
international markets

To ensure that TradeStart 
and Business SA export 
programs are accessible 
to as many qualified 
aspiring and existing 
exporters as possible

Support activities that promote the Export Readiness 
Program delivered through Business SA to enable 
businesses to access new global markets through marketing 
and export development opportunities

Ongoing

Support activities that promote the TradeStart Export 
Partnership Program to provide funding assistance 
for small and medium-sized businesses to access new 
global markets through marketing and to maintain and 
expand operations in existing international markets

Ongoing

The difference it makes  
South Australian businesses that possess high levels of market intelligence, advanced export plans and general export readiness skills have  
a greater potential to establish long-term sustainable export relationships and markets

Facilitate cooperation with the state’s international education providers and strategic partners

Research the MENA 
region to establish 
market potential, 
availability and viability

Understand the MENA 
market and target 
sectors to best position 
South Australian 
businesses to engage 
in export activities

Consult with South Australian education providers to 
establish the current level of export activity to the region

Ongoing

Engagement with in-country partners to develop 
an understanding of the MENA market

Ongoing

Identify and investigate with targeted in-country potential 
partners to understand the viability, and or necessity, of 
establishing export partnerships and collaboration across 
the education sector

June 2017

The difference it makes  
High levels of market intelligence combined with a structured understanding of South Australia’s capacity and competitiveness can assist  
the South Australian higher education sector to best position itself in the MENA region

Attract skilled and business migrants to support the needs of the state’s growing economy

Encourage and assist in 
the development of skilled 
and business migration 
to South Australia to 
meet the needs of the 
state’s growing economy

To support the 
establishment of 
products, services and 
migrant settlement 
programs that 
encourage skilled and 
business migrants 
to South Australia

Deliver skilled and business migrant employment seminars 
to prospective employers and industry sectors

Ongoing
Deliver skilled and business migrant employment seminars 
to employers and industry sectors for specific industry 
needs and major projects

Implement offshore skilled and business migrant 
engagement and attraction initiatives to targeted markets

The difference it makes 

Skilled and business migration is recognised as a core component of South Australia’s strategy to develop  productivity skills and expertise  
that support the needs of the state’s growing economy

Middle East North Africa 
opportunities and actions
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Contact
Department of State Development 
Middle East North Africa team

Level 9, 131-139 Grenfell Street 
Adelaide, South Australia 5000

GPO Box 320 
Adelaide, South Australia 5001

T: +61 08 8303 2433 
E: DSD.menastrategy.gov.au

www.statedevelopment.sa.gov.au/mena

Published March 2017

No responsibility for any loss or damage caused by reliance on any of the information or advice provided by 
or on behalf of the state of South Australia, or for any loss or damage arising from acts or omissions made, is 
accepted by the state of South Australia, their officers, servants or agents.  
Produced by the Government of South Australia © March 2017. Content correct at time of production.
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